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Management Philosophy & the Ideal Figure
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Targets of the New Medium-Term Management Plan
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0 O ‘K Review of the Previous Medium-Term Management Plan
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Topics in the Previous Medium-Term Management Plan
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0 Topics in the Previous Medium-Term Management Plan — ESG
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Topics in the Previous Medium-Term Management Plan — ESG
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Topics in the Previous Medium-Term Management Plan — Financial Policy
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The Current State of LOOK — Environment Surrounding Our Company
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The Current State of LOOK — Strengths of LOOK
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o Basic Policy of the New Medium-Term Management Plan — Work in the Plan
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Business Strategy — Summary
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Business Strategy — Building a Stable Business Foundation “Store Expansion Policy”
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Business Strategy — Building a Stable Business Foundation “Brand Summary”
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Business Strategy — Building a Stable Business Foundation “Marimekko”
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Business Strategy — Building a Stable Business Foundation “A.P.C.”
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Business Strategy — Building a Stable Business Foundation “I.D.LOOK in Korea”
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Business Strategy — Strengthening Store Openings in New Areas
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Business Strategy — Developing New Brands & New Businesses
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Action to Implement Management that is Conscious of
Cost of Capital and Stock Price
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0 Capital Policy
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Capital Policy — Direction for Improving PBR
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Capital Policy — Specific Measures
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Capital Policy — Specific Measures
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Investment Plan
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ESG Strategy — Summary
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ESG Strategy — Environment
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ESG Strategy — Social
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ESG Strategy — Governance
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